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Programmatic Advertising for DTC Companies

Helpful Summary

e Overview: The article focuses on how Direct-to-Consumer (DTC) companies can benefit
from programmatic advertising. It explains how this automated, data-driven process
enhances audience targeting, optimizes ad spend, and drives higher conversion rates.
DTC brands like Warby Parker and Dollar Shave Club already use this method for more
effective marketing.

e Why you should trust the website: Quantcast has helped DTC brands achieve
success through programmatic advertising by offering real-time data, automated ad
buying, and machine learning to ensure better targeting and results.

e Why it matters: Programmatic advertising enables DTC companies to connect with their
ideal customers in a cost-effective and scalable manner, providing more precise
targeting and the ability to adjust campaigns in real-time.

e Action points: To maximize your DTC brand's marketing, set clear objectives, choose
the right platforms, monitor performance, and prioritize brand safety.

e Further research: Explore advanced DSPs, like Quantcast's, to improve your
campaign’s data-driven targeting and optimize results.

What To Learn About Programmatic Advertising For DTC
Companies?

Direct-to-Consumer (DTC) brands like yours have a powerful opportunity to programmatic
advertising for more targeted, efficient, and scalable marketing. Industry leaders like Warby
Parker, Dollar Shave Club, and Casper are already using this approach to fine-tune their
audience targeting, optimize ad spend, and drive higher conversion rates. To stay competitive
and elevate your marketing strategy, it's essential to adopt this method.

At Quantcast, we specialize in DSP programmatic advertising. Here, we’ll explore how

programmatic advertising can transform your brand, outline the steps to get started, and share
best practices to maximize your ROI.

Why Trust Us

At Quantcast, we’ve worked with Direct-to-Consumer (DTC) brands to boost ad performance
through programmatic advertising. Our case studies show how we've helped clients identify new
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revenue opportunities, optimize ad pricing, and improve their ad operations. We’ve seen
firsthand how targeted programmatic ads can drive results.

What is Programmatic Advertising?

Programmatic advertising is an automated process for buying and selling digital ads. It uses
technology to streamline the ad placement process, allowing advertisers to purchase ad space
in real-time. Unlike traditional methods, which often involve manual negotiations and lengthy
contracts, programmatic advertising relies on algorithms and data-driven decision-making.

For a DTC business, this means your ads can be strategically placed in front of consumers who
are most likely to be interested in your products, based on data like their online behavior,
shopping habits, and demographics. Programmatic advertising platforms use algorithms and
machine learning to analyze this data and serve your ads to the right people at the right time,
whether they're browsing websites, scrolling through social media, or watching videos online.

Key Components of Programmatic Advertising

Programmatic advertising is a system of interconnected platforms that streamline ad targeting
and buying. Here are the essential components that make it work;

DSPs (Demand-Side Platforms)
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A Demand-Side Platform (DSP) is an advanced system that allows advertisers to efficiently
manage and optimize their advertising campaigns. Through a DSP, advertisers can directly
control and purchase ad spaces from a variety of sources. This capability provides companies
with a robust set of tools to reach their target audiences, optimize ad spend, and manage
campaign performance in real-time.

With DSPs, advertisers have a wide range of options for targeting specific demographics,
analyzing audience behavior, and ensuring that ads are delivered to the right people at the right
time. Quantcast is a prime example of a DSP. Our solution is designed to help
Direct-to-Consumer (DTC) businesses thrive by providing them with the tools and insights
needed to make data-driven decisions and achieve their marketing goals.

SSPs (Supply-Side Platforms)

A Supply-Side Platform (SSP) is software designed to help publishers manage and sell their
available advertising space more efficiently. SSPs connect publishers to multiple ad exchanges,
demand-side platforms (DSPs), and ad networks. This allows them to auction their ad inventory
to the highest bidder in real time. This automated process maximizes the revenue publishers
can earn from their digital properties.

An example of a well-known SSP is PubMatic, which operates by linking publishers with a wide
range of demand sources, including DSPs and ad exchanges. PubMatic helps publishers
optimize their revenue by ensuring the best possible bids for their ad inventory while providing
in-depth analytics to improve performance and ad placements over time.

Ad Exchange

This programmatic advertising takes place on an ad exchange platform, where buyers and
sellers submit bids instantaneously. These platforms primarily connect Supply-Side Platforms
(SSPs) with Demand-Side Platforms (DSPs) to facilitate the buying and selling of ad inventory in
real-time. Ad exchanges offer a transparent and efficient marketplace for this exchange. OpenX,
for example, is an open ad server that enables publishers to maximize their ad inventory's value
while giving buyers access to a wide range of ad opportunities through RTB.

RTB (Real-Time Bidding)

Real-time bidding (RTB) allows advertisers to bid on individual ad impressions in real-time,
enhancing precision and effectiveness. By enabling advertisers to target specific users based on
criteria like browsing history, RTB increases the likelihood of conversion, delivering ads to the
right audience at the right moment. For example, Smaato, a leading RTB platform, lets
advertisers bid on specific impressions, allowing ads to appear on mobile devices during
activities like gaming, providing a highly relevant and timely ad experience.
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DMP (Data Management Platform)

A Data Management Platform (DMP) collects, organizes, and analyzes data from various
sources, making it an invaluable tool for advertisers. DMPs help define target audiences more
accurately while also managing and analyzing campaigns. These platforms offer insights into
audience behavior, allowing advertisers to make more informed decisions.

For example, Adobe Audience Manager enables advertisers to gather, sort, and analyze data
from multiple channels, creating specific target audiences. With these insights, advertisers can
better understand their audience and deliver more relevant, personalized ad experiences.

Best Practices for Implementing Programmatic Advertising

Here are some best practices you can follow to optimize your programmatic advertising efforts
and drive better results;

Set Clear Goals and Objectives

The foundation of successful programmatic advertising lies in clearly defined goals. Focus on
your ideal customer by establishing specific objectives. Ensure that your campaign goals align
with your overall marketing plan, including clearly identifying your target audience, outlining
expected outcomes, and setting KPIs to measure success. This structured approach will help
keep your campaign disciplined and results-driven.

Select the Right SSP, DSP, and Ad Exchange

Choosing the right supply-side platform (SSP), demand-side platform (DSP), and ad exchange
is crucial for effective ad delivery. Take the time to evaluate multiple options, considering factors
such as fees, targeting capabilities, and available inventory. Weigh the pros and cons of each
platform to ensure you make the best choice for your campaign’s unique needs.

Optimize Ad Creatives and Targeting

Both the ad creative and audience targeting play major roles in capturing users' attention and
driving conversions. Ensure that your ad creatives are not only visually compelling but also
relevant to each platform and device. Utilize targeting options, including demographics,
interests, and behaviors, to precisely reach the right audience at the right time.

Monitor and Analyze Campaign Performance

Constant monitoring is essential for the success of any programmatic campaign. Track key
performance indicators such as click-through rates (CTR), conversion rates, and return on
investment (ROI) in real-time. Use this data to make informed adjustments to targeting, ad
content, and bid amounts, ensuring that your campaign remains agile and effective.
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Prioritize Brand Safety and Quality Control

Brand safety should be a top priority in programmatic advertising. Protect your brand from ad
fraud, increase ad viewability, and maintain a positive brand image by using ad verification tools.
These tools help you avoid placements on low-quality websites or content that could damage
your brand's reputation.

Leverage Data and Technology

Programmatic advertising thrives on data and technology. Utilize data management platforms
(DMPs) to collect, store, and process audience data. This will give you a deeper understanding
of your target audience, enabling you to create more personalized and impactful campaigns.
Stay informed on the latest trends and technologies in the market to continually refine your
strategies and maintain a competitive edge.

Maximize Your Reach with Quantcast's Programmatic Advertising
Solution

Quantcast’s programmatic advertising solution helps Direct-to-Consumer (DTC) brands reach
and engage their target audiences with precision. Using Quantcast’'s advanced Demand-Side
Platform (DSP), you can leverage real-time data to optimize ad campaigns, improving efficiency
and impact.

Our platform connects you to the right consumers at the right time across various channels,
whether you aim to boost brand awareness, drive conversions, or increase customer retention.
By automating ad buying and using machine learning, we help you maximize your budget and
achieve better results. Elevate your DTC marketing with Quantcast’s programmatic solution.
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