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Here Are 7 Proven Sports Marketing Strategies to Boost
Loyalty & Revenue

Helpful Summary

e Overview: This article outlines seven proven sports marketing strategies to enhance brand
visibility, build fan loyalty, and drive revenue growth.

e Why Listen to Us: We've collaborated with top sports organisations like Premiership Rugby
where Cortex helped achieve a 900% increase in clicks on targeted and personalised partner
content.

e Why This Matters: Implementing effective sports marketing strategies is crucial for enhancing
fan engagement and maximising campaign effectiveness in today's competitive landscape.

e Action Points: Utilise data-driven personalization, implement omni channel content distribution,
and incorporate gamification into loyalty programs to boost fan involvement.

e Further Research: Explore advanced tools for fan data analysis, real-time digital activations, and
next-gen stadium experiences to elevate your sports marketing approach.

Wondering Which Sports Marketing Strategies to Implement?

Sports marketing is a field that’s ripe with opportunity. Not only are sports fans much more engaged
than the average consumer, but they’re also more willing to spend money on their favourite teams and
athletes.

But effectively reaching these fans still requires the right approach.

This Cortex guide explores seven powerful sports marketing strategies that have the potential to boost
loyalty and revenue for your organisation.

But first...

Why Listen to Us

Cortex’s integrated fan data management platform and content management tools make it easy for
sports organisations to diversify their sports marketing strategies. Dozens of top teams and leagues use


https://www.cortextech.io/

Cortex to gain insights into their fan bases, create custom content, and deliver personalised experiences
that keep fans coming back for more.
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For example, Crystal Palace FC used Cortex to boost video revenue by 150% and increase personalised
content clicks by 36%.

Why Should You Care About Sports Marketing?

Enhanced Brand Awareness and Visibility

Sports events attract large, engaged audiences, offering a platform for brands to increase their visibility.
Whether through sponsorships, advertising, or in-stadium activations, sports marketing ensures that
your brand is seen by a broad and diverse audience, often in a positive and emotionally charged
environment.

Deep Emotional Connections with Fans

Sports fans are known for their strong emotional ties to their teams and favourite athletes. By aligning
your brand with these emotions, you can create lasting connections with your audience. This emotional
engagement often increases the likelihood of fans supporting your brand.

Targeted Audience Reach

Sports marketing allows for highly targeted campaigns. Depending on the sport, team, or event, you can
reach specific demographics that align with your brand’s target market. This precision targeting ensures
that your marketing efforts are more effective and resonate with the right audience.



Increased Sales and Revenue

Sports marketing can directly impact your bottom line by driving sales of products, services, and
merchandise. Whether through in-game promotions, exclusive offers for fans, or leveraging the
credibility of athlete endorsements, sports marketing can boost revenue by tapping into the purchasing
power of enthusiastic fans.

Stronger Community Engagement

Sports brings people together, creating a sense of community among fans. By engaging in sports
marketing, your brand becomes a part of that community, enhancing your reputation. This community
engagement can lead to positive word-of-mouth, increased customer loyalty, and a stronger brand
presence.

Versatile Marketing Opportunities

The versatility of sports marketing allows for creative and innovative campaigns across various platforms,
including digital, social media, in-stadium experiences, and more. This flexibility means you can tailor
your marketing efforts to different objectives, from brand awareness to customer acquisition and
retention.

Long-Term Brand Equity

When done correctly, sports marketing can contribute to long-term brand equity. By consistently aligning
your brand with sports events and personalities that resonate with your target audience, you can build a
strong, positive association that lasts well beyond the duration of a single campaign.

7 Sports Marketing Strategies to Boost Fan Engagement

1. Data-Driven Personalization

Capturing attention in our over-saturated digital world requires more than generic messages. To truly
engage your fan base, you need to be personalising marketing assets so that they achieve maximum
impact.

How? Using a fan data platform (FDP) like Cortex.
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Cortex’s FDP is a central hub for all 0-. 1-, 2-, and 3-P data you collect on fans. It integrates with different
data sources (like survey tools, ticketing platforms, email marketing software) to create a comprehensive
view of who your fans are.

Then, it enables in-depth segmentation based on demographics, behaviours, interests and more using
the built-in Audience Builder. You can create distinct audience groups within the FDP and target them
with personalised content that goes beyond simple name inputs to include:

Personalised push, SMS, and email notifications.
Tailored offers and promotions.
Customised website experiences based on previous interactions.

Segment-specific ads and popups.

For the United Rugby Championship, this was a winning combination of data and personalization.


https://www.cortextech.io/solutions/fan-data-management/fan-data-platform
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They used Cortex’s integrations and data management tools to increase their data points per fan from 9
to 200+. This then paved the way for more impactful sponsorship content, increased engagement, and
more revenue.

2. Omnichannel Content Distribution

Different kinds of fans engage with different channels. Some moderately engaged fans will only engage
with social media content. Some highly engaged fans will spend hours each week in online forums, on
live blogs, and on streaming services.

A flexible, omni channel approach to content distribution is the only way to reach them all.

Managing all these channels is much simpler when you use a headless sports content management

system (CMS) like Cortex. These systems enable seamless content delivery—text, images, videos, and
personalised experiences—across all platforms where your audience interacts.


https://www.cortextech.io/solutions/content-activations/sports-content-management-system
https://www.cortextech.io/solutions/content-activations/sports-content-management-system
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EuroLeague took advantage of Cortex’s flexible CMS to implement live blogs and pools on their website
and app.
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Use Audience Builder to reach the right fans, in the right moment

The result was a significant increase in total registered users (+65%) and a huge increase in data density
(+62%) as fans happily exchanged details for access to high quality content.



3. Real-Time Digital Activations

Live events offer prime opportunities to capture audience attention, but their impact can extend beyond
the venue. Real-time digital activations bring the excitement and interactivity of live events to your
entire fanbase—regardless of location.

There are all kinds of digital activation options—and many double as first-party data collection tools:

e Polls & Voting: Ask fans questions and offer interactive voting options to gather insights. With
Cortex, this data can be fed straight back into your FDP for even deeper insights and more
impactful targeting.
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e Photo & Video Sharing: Encourage fans to document their experience and share it on social
media.
Gamification: Turn your event into a game with challenges, leaderboards, and rewards.
XR Experiences: Enhance the live event experience with immersive VR and AR activities.


https://www.cortextech.io/solutions/content-activations/fan-activations

4. Targeted Campaigns Using Fan Data

Once fan data is collected and segmented, it's crucial to leverage this information for running highly
effective marketing campaigns. Comprehensive fan profiles provide insights into preferences,
engagement history, and behaviour patterns, which are essential for targeting campaigns that truly
resonate with your audience.

Here's how to make the most of your fan data for targeted campaigns:

o Segment strategically: Use behavioural, demographic, and psychographic data to create
meaningful fan segments. For example, target fans based on game attendance frequency,
merchandise purchases, age groups, or content consumption patterns.

e Personalise content dynamically: Adjust email content, website experiences, or app
notifications based on individual fan preferences and behaviours. This could mean showcasing
different hero images or calls-to-action for different segments.

e Tailor offerings to fan journey stages: Develop campaigns that target fans at different stages,
from casual observers to die-hard supporters. A new fan might receive a "welcome pack" offer,
while a long-time season ticket holder could get exclusive renewal perks.

e Implement predictive modelling: Use machine learning algorithms to predict which fans are
most likely to respond to specific offers or content types, allowing for more precise targeting.

o Measure and optimise continuously: Set clear KPIs for each campaign, use A/B testing to refine
messaging, and monitor long-term engagement metrics to assess impact on fan loyalty and
lifetime value.

For instance, when promoting a new season ticket package, you might emphasise cost savings to
frequent game attendees, highlight player meet-and-greets for those who engage often with player
content, and focus on family-friendly amenities for those who typically purchase family tickets.



x Season tickets 2024

Detalls Assets & Blocks Reporting  Audiences
bl rt th nd time k 1 | Click I =subr ns
& Homepage banner 12 Nov 2024, 13:00 12 Dec 2024, 13:00 740,303 120,309 34,024
E Season ticket - Waiting list form 12 Mov 2024, 13:00 12 Dec 2024, 13:00 560,320 323,320 33302 0420
@ Facebook ad - Season tickets 10 Mov 2024, 13:00 573,303 23,230
&  UTMIink 10 Mov 2024, 13:00 90,320

Season ticket sale! 16 MNov 2024, 13:00 103,303 42,432 20,320
[  Season tickets on sale today! 16 Mov 2024, 13:00 74,210 13,200 3,482

Cortex's sports campaign management tool is instrumental in this process, enabling precise
measurement and optimization. Premiership Rugby, for example, saw a 216% increase in CTR on website
advertising using our tool, while SA20 experienced a 120% spike in CTR across their email campaigns.

5. Gamified Loyalty Programs

Gamification can elevate ordinary loyalty programs into engaging experiences that resonate with sports
fans. By incorporating elements of competition and reward, fans experience more than just point
accumulation—they engage in challenges and earn exclusive rewards, strengthening their connection
with your brand and encouraging repeat interactions.

To maximise the effectiveness of your gamified loyalty program, consider including:

e Points: Reward fans for specific actions, such as attending games, sharing content on social
media, or purchasing merchandise.

e Badges: Acknowledge achievements by awarding fans badges for milestones like attending a
certain number of events or participating in fan polls.

o Leaderboards: Show fans how they rank against others, fostering a sense of competition and
motivating them to engage more to advance in the rankings.

These elements can turn a standard loyalty program into dynamic challenges that drive continuous fan
engagement.



Cortex’s Fandom Engine enables the seamless integration of these gamification features into your loyalty

systems. This advanced solution provides a suite of headless, configurable, and composable APIs
designed to enhance your loyalty and rewards programs.

6. Tech-Enhanced Stadium Experiences

Technology has transformed stadiums from mere venues into vibrant, immersive environments that
elevate the fan experience. Tools such as LED screens, virtual reality (VR), augmented reality (AR), and
mobile apps are now integral to sports marketing, driving fan engagement and activation.


https://www.cortextech.io/solutions/fan-data-management/digital-fandom
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For example, LED screens powered by Cortex’s Cast Playout Software can be used to:

Display real-time game statistics and replays, keeping fans informed and engaged.
Showcase interactive content, such as fan tweets and polls, fostering a sense of community.
Promote sponsors and advertisements through dynamic and visually compelling content.
Enhance the atmosphere with animated graphics and light shows that synchronise with the

game’s energy.

Mobile apps integrated with stadium systems can also help enhance the experience for fans. Modern
stadiums are offering features like digital ticketing, interactive venue maps, and in-seat ordering—all of
which lead to higher satisfaction, and more favourable brand impression from fans.

Plus, mobile app signups (powered by SSO) are powerful data sources that fans are happy to opt in for in
exchange for convenience and rewards.


https://www.cortextech.io/solutions/playout-software/cast-playout-software#in-stadia-activations

7. Social Media Marketing

Social media is a powerful tool for sports marketing, providing a direct line of communication between
brands and fans. By leveraging social media, sports organisations can engage with their audience in
real-time, driving meaningful interactions and strengthening brand presence.

Here are key strategies to enhance your sports marketing efforts:

e Create behind-the-scenes content: Share exclusive footage of training sessions, locker room
talks, or player interviews. This gives fans a unique look into their favourite team or athletes'
lives.

® Run real-time engagement during live events: Post live updates, highlights, and commentary
during games. Encourage fans to join the conversation with hashtags and replies.

e Leverage user-generated content: Encourage fans to share their experiences and repost the best
content. This builds community and provides authentic promotional material.

e Partner with athletes and influencers: Collaborate with players or sports influencers for
takeovers or sponsored posts. Their reach and credibility can significantly boost your message.

e Use platform-specific features: Utilise features like Instagram Stories, Twitter Polls, or Facebook
Live to create interactive, platform-tailored content.

e Create themed content series: Develop regular content series (e.g., "Player of the Week", "Top 5
Plays") to keep fans coming back for more.

o Run social media contests: Organise competitions or giveaways that require sharing or engaging
with your content to enter.

Incorporating social media into your sports marketing strategy creates a dynamic, engaging presence
that resonates with fans, drives interaction, and supports your broader marketing goals.

Elevate Your Sports Marketing with Cortex

In sports marketing, success requires more than just a strategy—it demands innovation and a deep
connection with fans. Cortex empowers your brand to achieve just that. Our advanced solutions help you
personalise fan experiences, deliver content seamlessly, and enhance in-stadium atmospheres, driving
engagement and brand loyalty.

With Cortex Technologies, you’re not just participating—you’re leading. Elevate your sports marketing
strategy and turn every fan interaction into a winning moment. Get started here.



https://www.cortextech.io/
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